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In this chapter, we will learn the following to World Class CAD
standards:

» The Purpose of a Web Survey

» Types of Questions
= Distributing the Survey
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Creating a Web Survey

The Purpose of a Web Survey

Web Surveys serve many purposes for our use in a website.

To identify the web site’s strengths and weaknesses.
To share ideas from a more diverse group than just the web developers.

To help us develop a plan to steer the continual development of the website.
To look for new methods to communicate to our audience.

Welcome o Surwey. Flease go towe,

Web Survey

-oom

o reviaw the the web site. When answering question’s with a 1-10 bar szale, please crcle a nurmer that
oest describe your resolve. When answering a guestion with a box, please check the answer that best
describe your feelins. On guestion number 8, please revew s pages and decide the pags that you

ke, being 1 is the best and 8 is the worst. Thank you for taking this sureey.

1. Doss the home page communicate a cear idea?
[1]3a]3f[s]5[eJ7[a]@ [0]
Mot clear Clear ery dear

2. What idea does the homs pages communicate?
Clualty Appeal Wanety Learning Great emotion
Senvice Fun SLCoess \Wizalth Life pxperience

3. Do the colors and shapes match the webpage concept?
[113]3[s]5[eJ7[a]@e [10]

Mot matching Auerage Matching

4. What shape, color, or graphic is your favorisz7 (check the appropriate box)
Bianner Words Homepage main image
Palicies Pictures Gallery

5. Do you believs that all the steps in the buying stage are needed for the consurmer?
[1]2]3[«+[5JeJ7J]efe [10]
Mot useful Useful Verny useful

&, Order 8 Pnks found on your homepage in sequence of usefulness?

7. Would you most kely onder producis onfine, or email us for orders?
(112343 ]e |7 ]88 ] [10]
Cnline Ernail

8. Do you feel that the buying process is as easy as most other sites you ean buy things on?
[1]2]3[«4[S5]e[7]e]2 [10]
Not Complete Fartiay Wery Complete

2. After reading the informaticn, do you feel that & is dear?
(1] 23543 [e |7 [8 ] [10]
Mot Clear Somewhat Clear Very Clear

10 Are the Email Addresses easy or hard fo fnd on the website?
[1]2]3[«+]sJeJ7J]efe [10]
Hard to Find 0K Easy o Find

Figure 11.1 — Sample Survey, page 1
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Creating a Web Survey

An effective web survey should be able to fit certain criteria. The survey should have a
maximum of one page, front and back when printed out. We find that the answers are
more inaccurate the longer the survey is. When browsers on the Internet have to
respond to too many questions, they tend to be less attentive as they go along. We also
want to ask at least two questions for each category. We can verify the accuracy of the

response by comparing the two responses.

11. I5 the contact us form asking for too much or too e Informatizn®

izl 3 lalsle |7 1e |3 [10]

Tao [tk oK Too much

12 I5 the numb=r ane E['EF;'.I' of the wabslte the MAges ar he sihe I:EI'ICEFIIT
[t 2] 3[4 ]s5 e [7 18 |2 [1]
Caonzept Wekher IF'IE;EE

13. Daes e websihe Involve enough aclivity?
[t z]3fa]sef7[e]s [10]

Low aclvity REdium High activity

14, Haw often would au EUIT the webshe? Circlg

[1[=z]3[1]=2TJ=z7027Jz 3 [4]
DETE Wieaks Manihs

15. After wiewing the sie, what value of sales do you figure this company does?

55,000 5500 000
£50.000 51,000,000
$750.000 55 000,000

1E. Would you do business with ihis company after viewing ther websls?
[t [ 2]3]4]s5 | [7 e [3a [10]
Mever Maybe Sure

17. If this was your company would you maks any changse on the slle?
(1 [2]3]4]5 €78 [d9 [10]
Mever Maybe For Sure

1E. Would you do Dusiness witn ihe web designer on a personal web sita’?
[t [ 2]3[afs]e]7]e [3 [10]

Mever M.Elj'l:lE For Sure
18, To whnat gander does the webella 3 al?

[T eT3TaTlsTel7Te e Tiwo
Kale Female

2D0. Circle what age group would enjov this sie. Underine your age group
IR ERE R E R

A0d 3 one or bwo sentence commeant for the web deslgner.

one response In the days, weeks or months cateqory.

Figure 11.2 — Sample Survey, page 2
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Creating a Web Survey

Types of Questions

There are several different types of questions we can ask on our survey. Each question
has a format that fits it best. One type of question is the dichotomous or yes and no
guestion. This type of question is the least desirable for us. When a person answers yes
to a question, but was teetering close to a negative response, the yes and no option
does not give us a definitive feeling of the user. We suggest that survey writers only use
yes or no type queries when we examine areas where there is less ambiguity. Like do
you use an Internet Explorer when you view a website? This is a definite yes or no
guestion.

Types of Questions

The DICthOI’I"IOLIS QUEStIDn Are you using Internet Explorer to browsse the website
Yes— No Yes D No ﬂ

The Multiple Choice Question

15. After viewing the site, what value of sales do you figure this company does?

$5.000 $500.000
$50.000 $1.000,000
£250.000 $5.000,000
The Rank Order Question
4. What shape, color, or graphic is your favorite? (rank from 1 to 6, with 1 being your favorite)
Banner Words Homepage main image
Policies Pictures Gallery

The Semantic Differential Scale Question

16. Would you do business with this company after viewing their website?
[112]3]4s]6]7[8]9]10]
Mever Maybe Sure

The multiple choice question gives the surveyee the ability to pick from a range of
respnses that best match their opinion. We trust the outcome from this type of question
since the person surveyed can choose their answer. To authenicate the response for an
extreme positve or clear-cut negative by asking for a comment when the judging has
been critically pro or con.

A better type of question for us than the multiple choice is the ranking question. Here is
the above example, the person taking the survey orders their response from 1 being
their favorite to 6 being their least preferred. Now, we can see a range of information
based upon how relative one web page is to another. This is a harder question to
answer, so some surveys do not use the rank order query.

One of our favorite style of questions uses the semantic differential scale for a response.
Better than the yes or no type, this method obtains a numeric value of how the person
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Creating a Web Survey

feels about the web page. The Stapel Scale in the example below uses the same
concept however we use a zero for the middle of the responses with the right side of the
range achieving a positive and the other side getting negative numbers.

The Stapel Scale Question

18. Would you do business with the web designer on a personal web site?
[sT4l3]2]afJoJ1]2]3[]a5]
Mever For Sure

Open Ended Questions

What one item would you add to the website?

Finally, we have the open ended question such as the comment box. We feel that we
should offer the surveyed person the opportunity to express themselves, but when we
tally the results, open ended responses will be covering a wide scope of material. We
may not be able to categorize their feelings as neatly with this type of query.

Selecting Questions

We should choose guestions that focus on a wide array of areas in our website design.
First, we should examine the focus of our site: are we getting the main idea across? It
is important for a site to communicate its intended ideas.

1. Does the home page communicate a clear idea?
(1 ]l2]3[4]s5[6[7[8]9][10]
Mot clear Clear Very clear

2_What idea does the home page communicate?
Quality Appeal Variety Learning Great emotion
Semvice Fun Success Wealth Life experience

Figure 11.3 — Questions that Examining the Focus

Next, we should ask about the visual aesthetic value of our site with questions that
examine the art. After all, the Internet is a visual medium. With these questions we
should be able to evaluate the appeal of our design as well as discovering its strengths
and weaknesses.
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3. Do the colors and shapes match the webpage concept?
(1] 2]3[]4af[s]6]7[8]09]10]

Mot matching Average Matching

4 What shape, color, or graphic is your favonte? (check the appropnate box)
Banner Words Homepage main image
Policies Pictures Gallery

Figure 11.4 — Questions that Examine the Art

Another important aspect of a website is its functionality, especially for commerce sites.
We should include some questions that ask our audience about their experience with the

technical aspects of the site: does everything work properly?

5. Do you believe that all the steps in the buying stage are needed for the consumer?
(1 ]2]3]4]5]6]7[8]9][10]
Mot useful Useful Very useful

6. Order 6 links found on your homepage in sequence of usefulness?

7. Would you most likely order products online, or email us for orders?
(1 [2[3[4]6]6]7]8]9]10]
Online Email

8. Do you feel that the buying process is as easy as most other sites you can buy things on?
(1 l2]3]4]5]6]7[8]9/[10]
Mot Complete Partially Very Complete

Figure 11.5 — Questions that Examine the Art

The clarity of the site is also an important aspect that we should ask about. Does the
information we are presenting make sense? Is the important information easy to find?

9. After reading the information, do you feel that it is clear?
(1 [2]3]4]65[6[7]8]9]10]
Mot Clear Somewhat Clear Very Clear

10. Are the Email Addresses easy or hard to find on the website?
1] 2] 3]l4]s5]| 6] 78] 9]10]
Hard to Find O K. Easy to Find

Figure 11.6 — Questions Regarding Clarity
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Knowing our audience’s relationship with the site is also important. How often do they
plan to visit? Does it provide the user with a reasonable level of interactivity?

11. Is the contact us form asking for too much or too little information?
L1]2]3]4]5s5]6[7]8]9]10]
Too little Ok Too much

12. s the number one strength of the website the images or the site concept?
L1 ]2]3[alsf6]7]8[9]10]
Concept Meither Images

13. Does the website involve enough activity?
(112 [3[4[5]6]7[8]9]10]
Low activity Medium High activity

14. How often would you surf the website? Circle one response in the days, weeks or months category.
(1 ]2]3[1]2[]3]4]2[3]4]
Days Weeks Maonths

Figure 11.7 — Questions about site activity and interactivity

The website should reflect certain aspects of the company it represents, one of which is
value. We should ask our audience what they think about the company based on the

site.

15. After viewing the site, what value of sales do you figure this company does?

$5.000 $500.000
$50.000 $1.000.000
250.000 $5.000.000

16. Would you do business with this company after viewing their website?
(123466 [7]8]9]10]
Mever Maybe Sure

Figure 11.8 — Questions about site value

Putting our audience in the shoes of a company executive will give them a chance to
own a part of some answers they supply. We should ask some questions treating our

audience as management.
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17. If this was your company would you make any changes on the site?
|1 ]2 3] 4]s5]6]7[8]9]10]
MNever Maybe For Sure

18. Would you do business with the web designer on a personal web site?
(1 ]l2]3]4[65]6]7[8]9]10]
MNever Maybe For Sure

Figure 11.9 — Treating the Surveyed as Management

Naturally our site is going to appeal to certain groups of people more than others. To get
an idea of how demographics affect the effectiveness of the website, we should ask
some questions that identify the target group.

19. To what gender does the website appeal?
L1l2]3]4[s5]6]7[8[9]10]
Male Female

20. Circle what age group would enjoy this site. Underline your age group.
| 0 10| 20|30 40 [ 50 |60 |70 80 90|

Figure 11.10 — Questions that Identify the Target Group

Finally, allowing the survey subject to add any additional feedback not included in the
guestions might elicit some more specific suggestions that we should consider. We
should add a section for comments.

&3d a one or bvo sentence comment for the wel designer.

Figure 11.11 — Comment Section

Print 25-50 copies of the survey and distribute by hand. Email and web surveys are also
a quick and easy way to get feedback about your site. We will cover tabulating survey
results in the next lesson.
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The Distribution of a Web Survey

Print 25-50 copies of the survey and distribute by hand. Email and web surveys are also
a quick and easy way to get feedback about your site. We will cover tabulating survey
results in the next lesson.

* World Class CAD Challenge 43-11 * - Create a 2 page website survey that
communicates adequately to your target audience. The website survey should
contain no errors. Complete this task in less than 60 minutes to maintain your
World Class ranking.

Send your best time and a copy of your storyboard for verification to the authors
of these problems to have your name, location and time posted. See the web site
for instructions.

www.worldclasscad.com
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